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Search copy
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Paid Search Copy (Google Search)
Ad is specific to your location and search history; the search copy will pick the most headline and description it thinks caters

to the searcher/user. These are a few examples of what the algorithm could serve.

Non BrandBrand



Pre-Roll Online Videos
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BSN and MSN YouTube Consideration

BSN Changes Lives Generic - OthersBSN Flexibility

MSN –Pass it On MSN – Greater Impact MSN – Great Leaders





We Believe (15s)



Video/Teads Live Examples (video viewed in news brands and publishing content)

Video with Skin :15s

Video with Skin :30s

Video with Skin :06s V1

Video with Skin :06s V2



Social Ads



Awareness LinkedIn CTV

We Believe 30s Same Calling 6s Others 6s

Leaders 6s We Believe 6s We Believe 15s
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Social OLV 

Ad Name:
Video_HO_BTSG_AllConnected_30s

Preview Link: 
https://fb.me/1KM4hJRIdzAGmHV

Ad Name:
Video_HO_BTSG_AllConnected_15s

Preview Link: 
https://fb.me/1Tef1f4PKDaAHNs

Ad Name:
Video_HO_BTSG_SameCalling_6s

Preview Link: 
https://fb.me/1KlY1xqbmAVJOp5

Ad Name:
Video_HO_BTSG_MakingLivesBetter_6s

Preview Link: 
https://fb.me/1PcTefSaD7dLJMM

Ad Name:
Video_HO_BTSG_SameCalling_6s

Preview Link

Ad Name:
Video_HO_BTSG_MakeLivesBetter_6s

Preview Link

Ad Name:
Video_HO_BTSG_AllConnected_30s

Preview Link

Ad Name:
Video_HO_BTSG_AllConnected_15s

Preview Link
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Evening & Weekends (BSN Conversion)
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BSN (Conversion) Meta Ads continued Reels/stories
Paid Social
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Tik Tok and Meta ASC Partnership Ads
BSN and MSN current and former students targeted at the prospective audience

BTSG (Belong to Something Greater)-
Making Lives Better

BSN
MSN
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ASC (Advantage+ Shopping Campaign, Conversion) Meta Ads 
Paid Social

DABA (Dynamic Ads for Broad Audiences, Conversion) Meta Ads
Paid Social

ASC Static ASC Carousel
ASC CarouselASC Static

DABA Campus Static DABA Campus CarouselDABA Static DABA Carousel
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BSN (Conversion) Meta Ads 
Paid Social

Messaging:
Changing Lives 6s Video

Messaging:
BTSG Static Variation B

Messaging:
BTSG Carousel

Messaging:
Changing Lives 15s Video

Messaging:
BTSG Static Var A2

Messaging:
BTSG Static Var A1



LinkedIn Conversion/Conversation Ads



Display Ads



BSN Discover (Display)

20



MSN NP (Display)



BSN Display Statics

We Believe – RN-BSN

BSN Call to Help

BSN We Believe

We Believe - MSN



SECTION 2:

WEBSITE LANDING PAGES
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BSN
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BSN
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BSN
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BSN
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RN to BSN
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RN to BSN
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RN to BSN



31

MSN
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MSN
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MSN
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DNP
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DNP
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DNP



SECTION 3:

BROCHURES



Viewbook

https://www.chamberlain.edu/media/4331/viewbook.pdf
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Academic Catalog

https://www.chamberlain.edu/media/3371/catalog.pdf
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College of Nursing Student Handbook (for requests that include BSN)

https://www.chamberlain.edu/media/8041/studenthandbook.pdf
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College of Health Professions Student Handbook (for requests that include post-
licensure)

https://www.chamberlain.edu/media/8011/chp-student-handbook.pdf
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